QpoAoyo Mpoypapua

E1dikéTnTa ZréAexog Aloiknong kol Olkovopiog oTov Topéa Tng Yyeiag

EZAMHNO
MAGHMATA
1 FENIKH AOTIZTIKH I, 1I 4 4 4 4
2 AIKAIO I, 11 2 2 3 3
3 OIKONOMIKA MAGHMATIKA 1,11 2 2 2 2
4 STATIZTIKH LI 2 2 2 2
5 AIOIKHZH EMIXEIPHZEQN 1,11 2 2 2 2
6 TEXNIKH ZYNAAAATQN 2 2
7 MARKETING 3 3
8 MPAKTIKH EPAPMOIH XTHN EIAIKOTHTA 3| 3 3] 3 3| 3 3 3
9 OIKONOMIKH TON EMIXEIPHZEQN 2 2
10 EMIXEIPHZIAKEZ EMIKOINONIEZ 2 2
11 2YZTHMATA YTEIAZ 2 2

12 NOZHMATA TOY ANOPQMOY KAIH XYTXPONH 2 2
ANTIMETQIMIZH TOYX

13 AHMOZIA YTIEINH - ENIAHMOAOTIA 2 1] 3
14 KOINQNIKH MOAITIKH KAl KPATOZ NMPONOIAX 2 2
15 OIKONOMIKA THX YTEIAZ 2 2
16 AZIOAOIMHZH EMNENAYTIKQN MPOTPAMMATQN YTEIAZ 2 2 3 3
17 AZDANIZTIKA ZYZTHMATA ZTHN EAAAAA KAI AZDAAIZTIKOI 2 2
OPTANIZMOI
18 MOAITIKH YTEIAZ KAl KOINONIKHX MPOXTAZIAZ XTHN 2 2
EANAAA KAI ZTHN EE
19 EMIXEIPHZIAKH ZTPATHIIKH 4 4
20 AIOIKHZH NPOZQMIKOY 2 2
21 OPTANQ>H KAI AIOIKHZH YMHPEZION YTEIAZ 3 3
AIAXEIPIZH AMTOGEMATQON - MPOMHGEION ZTIX YMNHPEZIEX
22 3 3
YTEIAZ
23 XPHMATOOIKONOMIKH AIOIKHZH 2 2

ZYNOAO




