QpoAoyo Mpoypappua

Texvikog TOupLOTIKWV
Movadwv & EnyelpRoswv

EwdwkotnTa (Dd\of,sw'aq (YTlr]pEG'La
unodoxrn¢ - Yinpeoia
opodwv -
Epnopeupatoyvwoia)
EZAMHNO
MAGHMATA
1 APXEZ OIKONOMIKHZ 2 2
2 TOYPIZMOZ 3 3 3 3
OPTFANQZH, AEITOYPTIA
3 ZENOAOXEIQN 1,11 3 3 2 2
4 OPTANQZH - AEITOYPTIA 3 3
MATEIPIOY
5 ﬁIOIKHZH EMIXEIPHZEQN I, ) ) ) )
6 AITAIKA 2 2 2 2 2 2 2 2
7 FTEPMANIKA 2 2 2 2 2 2 2 2
8 MARKETING 3 3
MPAKTIKH EOAPMOTH
9 2THN EIAIKOTHTA 3 3 3 3 3 3
OPTFANQZH - AEITOYPTIA
10 EXTIATOPIOY 1 ! 2
11 YFIEINH KAl AZDAAEIA 1 1
12 BAR 1 31 4
13 OINOAOTIA 2 2
TPODOOINQZIA -
14 EAEZMATOAOTIO 2 2
15 ZENOAOXEIAKEZ ) )
EDAPMOTEX ME XPHZH H/Y
AOTIZTIKH
16 ZENOAOXEIAKQN 3 3
EMNIXEIPHZEQN
17 MPAKTIKH AZKHZH* 16 | 16

2YNOANO

*Ol QPEZ THZ MPAKTIKHZ AZKHZHX ©A AIEZAI'ONTAI AOPOIZTIKA META AMNO THN 7n EBAOMAAA TOY TETAPTOY EZAMHNOY, AGOY OA EXEI
OAOKAHPQ®EIH YAH TON YTNOAOINQON MAOHMATQON TOY EZAMHNOY



