QpoAoyo Mpoypappa

EZAMHNO

MAGHMATA z
1 FENIKH AOTIZTIKH I, 11 4 4 4 4
2 AIKAIO 1,1l 2 2 3 3
3 OIKONOMIKA MAGHMATIKA 111 2 2 2 2
4 STATIZTIKH LI 2 2 2 2
5 AIOIKHZH EMNIXEIPHZEQN [l 2 2 2 2
6 TEXNIKH ZYNAAAATQN 2 2
7 MARKETING 3 3
8 MNPAKTIKH EQAPMOIH ZTHN EIAIKOTHTA 3 3 3 3 3 3 3
9 OIKONOMIKH TQN EMNIXEIPHZEQN
10 EMIXEIPHZIAKEZ ENIKOINQNIEX
11 | ®OPOAOTIKH MPAKTIKH 2
12 | AOTIZTIKH ETAIPION 2
13 | MHXANOIPA®HMENH AOTIZTIKH 5 5
14 | AOTIZTIKH KOZTOYZ |, Il 2
15 | ®OPOAOIIKH AOTIZTIKH KAl EGPAPMOTEX |, Il 2 2
16 EME=EPTAZIA KEIMENOQY (H/Y) 2 2
17 | AOTIZTIKEZ EPAPMOTIEZ I, Il 2 2 2 2
18 E®APMOTIEZ EMIMOPIKHZ AIAXEIPIZHZ KAI 5 5

MIZOOAOZIA (H/Y)

19 | ®OPOAOTIA KEDANAIOY- KINHTPA EMENAYZEQN 2
20 | XPHMATOOIKONOMIKH AIOIKHZH 2
21 | AOTIZTIKA ®YAAA (SPREAD SHEETS - H/Y) 2 2

ZYNOAO 17 3 20 17 3 20 10 10 20 10 10 20



