QpoAoyo Mpoypapua

MAGHMATA
ATTAIKA, ATTAIKH TOYPIZTIKH OPOAOT 1A

TEPMANIKA

FAAAIKA
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OPIANQZH KAI AEITOYPTIA TOYPIZTIKOY
PADEIOY

(&)]

BAZIKEZ APXEZ TOYPIZMOY & TOYPIZTIKH
MOAITIKH EYPQMAIKHE ENQSHS

MNArKOZMIA TOYPIZTIKH FTEQIrPA®IA-
TAZIAIQTIKOI OAHT Ol

AIEONEIZ ZXEXEIZ META®OPQON

AEPOINOPIKOI NAYAOI- EKAOZH EIZITHPIQN-
2Y>THMATA KPATHZEQN

©| 0 ([N O

IZTOPIA TOY EAAHNIKOY TMOAITIZMOY

TOYPIZTIKO MARKETING -AE=IOTHTEZ
MOAHZEQN

MNPAKTIKH EQAPMOIH XTHN EIAIKOTHTA
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MEPIBAAAONTIKH MOAITIKH KAI IPOZTAZIA
2TON TOYPIZTIKO TOMEA

ZTOIXEIA EMIMOPIKOY AIKAIOY

N[ P | N

14

E=YMHPETHZH MEAATQN: TOMEIZ
TOYPIZTIKON YMHPEZION & ENAANAKTIKEZ
MOPO®EX TOYPIZMOY
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ZTOIXEIA TOYPIZTIKHZ NOMOOGEZXIAZ
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BAZIKEZ APXEZ AOTIZTIKHZ
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AEPOMETA®OPEZX: AEPOMOPIKH ETAIPIA,
AEPOAPOMIO- YIMHPEZIEZ
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AIAXEIPIZH EIZEPXOMENOQY- EZEPXOMENQY
TOYPIZMOY, OPFTANQMENO TA=IAI (MAKETO),
EMAITEAMATIKOZ TOYPIZMOZ, TAZIAIQTIKEX
TYTMIKOTHTEZ
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ZYXTHMATA AEITOYPTIAZ TPA®EIOY (FRONT/
BACK OFFICE)

ZYNOAO
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